
School of Journalism and New Media | Spring 2023-24

The University of Mississippi is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award certificates and baccalaureate, master’s, specialist, and
doctoral degrees. Contact the Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097, call 404-679-4500, or visit online at www.sacscoc.org for questions about
the accreditation.

https://catalog.olemiss.edu/2024/spring/undergraduate/journalism/imc-608 Sunday, April 28, 2024 at 1:17:26 pm CDT

IMC 608: Foundation of Event Planning & Managment
School of Journalism and New Media
Event Event planning is one of the fastest-growing jobs in the economy, with the U.S. Department of Labor projecting a 33% job growth in the field of
meeting/event planning through 2022, triple the average of all other jobs. Event management is the process of envisioning, designing, producing, and
delivering events (live or virtual), ranging from business conventions and trade shows to festivals and weddings. Additionally, many integrated marketing
communications professionals are expected to plan and execute special events to recruit, promote, and appeal to stakeholders as part of their professional
responsibilities in a range of fields, including corporate, nonprofit, entertainment, sport, social, health care, and more. This course will provide a foundational
understanding of the strategic event management process, including the selection and assessment of methods and techniques utilized in planning,
organizing, promoting, and delivering major events for various venues in the special events sector. Students will attend and assess a series of real- world
events as well as contribute to the initial phase of pre-event planning for the spring IMC Connect! event hosted by the School of Journalism and New Media.
3 Credits
Instruction Type(s)

Lecture: Web-based Lecture for IMC 608●

Lecture: Lecture for IMC 608●

Subject Areas
Public Relations, Advertising, and Applied Communication●

Related Areas
Advertising●

Public Relations, Advertising, and Applied Communication, Other●

Public Relations/Image Management●

Technical and Scientific Communication●
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