MISSISSIPPI
Mktg 451.: Marketmq Pollcy and Strategy

Markéting, Analytics & Prot Sales

A course focusing on the integration and application of marketing knowledge. Marketing strategy and management are explored through the use of
rigorous case studies, leading articles from the business press, and a hands-on marketing management computer simulation. Both analytical and
creative thinking are emphasized.

3 Credits

Prerequisites

e Mktg 351: Marketing Principles (Minimum grade: C)
e Pre-Requisite: 24 Earned Hours

Instruction Type(s)

® |ecture: Lecture for Mktg 451
e | ecture: Compressed Video for Mktg 451
e |ecture: Web-based Lecture for Mktg 451

. e UNIVERSITY o Marketing, Analytics & Prof Sales | Fall 2025-26

Subject Areas

o Marketing/Marketing Management, General

Related Areas

e |nternational Marketing
e Marketing Research

The University of Mississippi is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award certificates and baccalaureate, master’s, specialist,
and doctoral degrees. Contact the Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097, call 404-679-4500, or visit online at www.sacscoc.org for
questions about the accreditation.

Monday, May 11, 2026 at 10:54:00 am
https://catalog.olemiss.edu/2026/fall/graduate/business/marketing-analytics-prof-sales/mktg-451 CcDT



https://catalog.olemiss.edu/2026/fall/graduate/business/marketing-analytics-prof-sales/courses
https://catalog.olemiss.edu/2026/fall/graduate/mktg-351
https://catalog.olemiss.edu/2026/fall/graduate/disciplines/521401
https://catalog.olemiss.edu/2026/fall/graduate/disciplines/521403
https://catalog.olemiss.edu/2026/fall/graduate/disciplines/521402
https://olemiss.edu
https://catalog.olemiss.edu/2026/fall/graduate/business/marketing-analytics-prof-sales/mktg-451

