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GB 350: Essentials of Marketing

Management

Essentials of Marketing examines the key components of marketing in a globally competitive environment. The class begins with a review of career
opportunities in marketing and career planning. Next, the class explores economic fundamentals and analytics in marketing. The class focuses on the
ways organizations provide value to consumers and society through satisfying needs. Topics include market segmentation, marketing strategy,
consumer buying behavior, and organizational buying behavior. The class also investigates ways to improve decisions based on marketing research. The
marketing mix forms a key component of the class, including the key elements of product planning and new-product development, logistics and supply
chains, marketing channels and intermediaries, promotional techniques, including personal selling, advertising, public relations, sales promotion, and
pricing. Finally, the class will also study ethical dimensions of marketing in a consumer- oriented world.

GB 350 may not be used as a 300+ business elective.

Students may take either GB 350 or Mktg 351, but not both for credit toward a degree.

3 Credits

Prerequisites

e Pre-requisite: Completion of 54 hours.
e Pre-Requisite: 24 Earned Hours

Instruction Type(s)

Lecture: Lecture for GB 350

Lecture: Compressed Video for GB 350
Lecture: Web-based Lecture for GB 350
Lecture: Hybrid Lecture for GB 350
Lecture: Online Program for GB 350
Lecture: Online Program for GB 350

Subject Areas

e Entrepreneurship/Entrepreneurial Studies

Related Areas

o Small Business Administration/Management

The University of Mississippi is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award certificates and baccalaureate, master’s, specialist,
and doctoral degrees. Contact the Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097, call 404-679-4500, or visit online at www.sacscoc.org for questions
about the accreditation.
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