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Ent 331: Social Influencing in Sport

Management

The goal of this course is to learn how social media influences today’s sports industry. The course will review how social influencing in sport can be
leveraged into entrepreneurship opportunities for its participants and consumers. The discussion will review various trends in sport to include but not
limited to social activism, brand development, and college athletics’ name, image, and likeness laws.

3 Credits

Prerequisites

e Pre-requisite: 54 Earned Hours.

Instruction Type(s)

e |ecture: Lecture for Ent 331

e |ecture: Web-based Lecture for Ent 331
® | ecture: Online Program for Ent 331

e |ecture: Compressed Video for Ent 331

Subject Areas

e Entrepreneurship/Entrepreneurial Studies

Related Areas

o Small Business Administration/Management

The University of Mississippi is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award certificates and baccalaureate, master’s, specialist,
and doctoral degrees. Contact the Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097, call 404-679-4500, or visit online at www.sacscoc.org for =t
questions about the accreditation.
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