MISSISSIPPI

Mktgt 764: Seminar in Marketlng/Business Ethics
Markeéting, Analytics & Prof Sales

The focus of this course is to provide a critical review of selected literature in different topic areas in marketing/business ethics. The course is designed
to help you become conversant in the classical and contemporary literature as well as major streams of thought in marketing/business ethics.

3 Credits
Prerequisites

e Pre-requisite: PhD in Marketing
Instruction Type(s)

e Seminar: Seminar for Mktg 764
Subject Areas

e Marketing Research
Related Areas

e |nternational Marketing
e Marketing/Marketing Management, General
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and doctoral degrees. Contact the Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097, call 404-679-4500, or visit online at www.sacscoc.org for
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