MISSISSIPPI

Malft 477: Oper. & Supply Chain Planning/Control

Decision models in supply chains, emphasis is on forecasting, aggregate planning, material requirement planning, inventory management,
transportation, supply network design, quality management, and sourcing decisions. Teams of students will work on projects from industries.
3 Credits

Prerequisites

Mktg 351: Marketing Principles (Minimum grade: C)

Mktg 475: Analytical Tools for Supply Chain Mgmt. (Minimum grade: C)
Mktg 372: Intro. to Operations & Supply Chain Mgmt (Minimum grade: C)
Pre-Requisite: 24 Earned Hours

Instruction Type(s)
® |ecture: Lecture for Mktg 477

. = UNIVERSITY o Marketing | Spring 2017-18

Subject Areas

e | ogistics, Materials, and Supply Chain Management

Related Areas

Business Administration and Management, General
Business/Managerial Operations, Other

Operations Management and Supervision

Project Management

The University of Mississippi is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award certificates and baccalaureate, master’s, specialist,
and doctoral degrees. Contact the Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097, call 404-679-4500, or visit online at www.sacscoc.org for questions
about the accreditation.
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