meUNIVERSITY MARKETING | Fall 2015-16
MISSISSIPPI

Mktg 475: Analytical Tools for Supply Chain Mgmt.

MARKETING

The course covers the analytical methods required for supply chain management planning. Various practical problems using simulation, linear
programming, integer programming, regression, and other techniques is covered. Emphasis is on problem solving related to supply chain management
issues.

3 Credits

Prerequisites

e Mktg 351: Marketing Principles (Minimum grade: C)
e Mktg 372: Intro. to Operations & Supply Chain Mgmt (Minimum grade: C)
e Pre-Requisite: 24 Earned Hours

Instruction Type(s)
® |ecture: Lecture for Mktg 475

Subject Areas

e |ogistics, Materials, and Supply Chain Management

Related Areas

Business Administration and Management, General
Business/Managerial Operations, Other

Operations Management and Supervision

Project Management

The University of Mississippi is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award certificates and baccalaureate, master’s, specialist,
and doctoral degrees. Contact the Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097, call 404-679-4500, or visit online at www.sacscoc.org for questions
about the accreditation.

https://catalog.olemiss.edu/2016/fall/graduate/business/marketing/mktg-475 Monday, July 21, 2025 at 9:12:59 am CDT E



https://catalog.olemiss.edu/2016/fall/graduate/business/marketing/courses
https://catalog.olemiss.edu/2016/fall/graduate/mktg-351
https://catalog.olemiss.edu/2016/fall/graduate/mktg-372
https://catalog.olemiss.edu/2016/fall/graduate/disciplines/520203
https://catalog.olemiss.edu/2016/fall/graduate/disciplines/520201
https://catalog.olemiss.edu/2016/fall/graduate/disciplines/520299
https://catalog.olemiss.edu/2016/fall/graduate/disciplines/520205
https://catalog.olemiss.edu/2016/fall/graduate/disciplines/520211
https://olemiss.edu
https://catalog.olemiss.edu/2016/fall/graduate/business/marketing/mktg-475

