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Overview

The School of Business Administration offers Bachelor of Business Administration (B.B.A.) with majors in banking and finance, economics, management,
management information systems, managerial finance, marketing, marketing communications, real estate, and risk management and insurance.

At the graduate level, the school offers both a residential and a professional Master of Business Administration (M.B.A.) and a Doctor of Philosophy (Ph.D.)
in the emphasis areas of finance, management, marketing, management information systems, and production-operations management.

Other Information

Ph.D. Curriculum: Each student will be required to complete a varying number of graduate credit hours, beyond the bacheloris degree, at the 600 level. The
number of graduate credit hours will be determined by the studentis program of study, but the overall course work will be determined by prior undergraduate
and/or graduate courses in relationship to their program of study. Moreover, each student must complete at least 12 hours in a major field beyond the
masteris degree and at least 9 credit hours in an approved minor field(s). A doctoral student must also demonstrate proficiency in research methodology and
satisfy the tools requirement of the major field department.

Advisement: Upon admission to the School of Business Administration, the student will be assigned an academic adviser, who, with the departmental chair,
will structure the studentis program of study. A student should be prepared to declare the course work requirements needed to complete their major and
minor fields by the end of the first year of study.

The University of Mississippi is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award certificates and baccalaureate, master’s, specialist, and
doctoral degrees. Contact the Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097, call 404-679-4500, or visit online at www.sacscoc.org for questions about
the accreditation.

https://catalog.olemiss.edu/2012/fall/undergraduate/business/marketing Tuesday, April 30, 2024 at 5:50:41 am CDT E k-


https://catalog.olemiss.edu/2012/fall/business/marketing
https://catalog.olemiss.edu/2012/fall/business/marketing/academics
https://catalog.olemiss.edu/2012/fall/business/marketing/programs
https://catalog.olemiss.edu/2012/fall/business/marketing/courses
https://catalog.olemiss.edu/2012/fall/business/marketing/faculty
http://www.olemiss.edu/people/jsvitell
http://catalog.olemiss.edu/&#x6d;&#x61;&#x69;&#x6c;&#x74;&#x6f;&#x3a;&#83;&#86;&#73;&#84;&#69;&#76;&#76;&#64;B&#x55;&#x53;&#x2e;&#x4f;&#x4c;&#x45;&#x4d;&#x49;&#83;&#83;&#46;&#69;&#68;&#85;
http://www.olemissbusiness.com/marketing/
https://olemiss.edu
http://www.olemissbusiness.com/marketing/
https://catalog.olemiss.edu/2012/fall/undergraduate/business/marketing

