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Ent 101: Social Entrepreneurship

MANAGEMENT

Mission-driven businesses harness the power of the marketplace to solve social, environmental, or economic problems and/or create social value. The
goal of this course is to illustrate the process of social entrepreneurial problem solving, arm students with some of the practical skills required for a
value-centered career, and empower them as change agents to make a difference starting right now. The students will bring their passion, and the
course will provide the tools and opportunity to practice social entrepreneurship through community engagement.

3 Credits

Instruction Type(s)

e |ecture: Lecture for Ent 101

Subject Areas

e Business Administration and Management, General

Related Areas

e Business/Managerial Operations, Other
e |ogistics, Materials, and Supply Chain Management
e Project Management

The University of Mississippi is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award certificates and baccalaureate, master’s, specialist,
and doctoral degrees. Contact the Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097, call 404-679-4500, or visit online at www.sacscoc.org for
questions about the accreditation.
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