MISSISSIPPI

FCS 421: Global Textiles and Apparel Marketing
FAMILY & CONSUMER SCIENCE

Examination of trade in fiber, textile, and apparel W|th|n the global marketplace.
3 Credits

Prerequisites

- Mktg 367: Consumer Behavior

- ECS 102: Introduction to Merchandising
. ECS 201: Textiles

- ECS 205: Soft Goods Merchandising

Instruction Type(s)
- Lecture: Lecture for FCS 421

FAMILY & CONSUMER SCIENCES | Spring 2008-09
. s UNIVERSITY o | Spring

Subject Areas
- Consumer Merchandising/Retailing Management

The University of Mississippi is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award certificates and baccalaureate, master’s, specialist,
and doctoral degrees. Contact the Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097, call 404-679-4500, or visit online at www.sacscoc.org for questions
about the accreditation.
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