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Mkt 356: Legal, Social & Ethical Issues in Mktg

MAR MARRETING

This course focuses on various external issues and constraints that often impact upon a marketing manager's decisions yet are typically beyond the
manager's control. Specifically, it addresses the legal/regulatory issues that impact marketing and both historical as well as contemporary social, ethical, and
institutional factors.

3 Credits

Prerequisites

- Mktg 351: Marketing Principles (Minimum grade: C)
- Pre-requisite: Minimum grade of C in Mktg 351 or GB 350.

- Pre-Requisite: 24 Earned Hours

. = UNIVERSITY MARKETING | Fall 2008-09

Instruction Type(s)
- Lecture: Lecture for Mktg 356
- Lecture: Compressed Video for Mktg 356

Subject Areas
- Marketing/Marketing Management, General

Related Areas
- International Marketing
- Marketing Research

The University of Mississippi is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award certificates and baccalaureate, master’s, specialist,
and doctoral degrees. Contact the Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097, call 404-679-4500, or visit online at www.sacscoc.org for questions
about the accreditation.

https://catalog.olemiss.edu/2009/fall/lundergraduate/business/marketing/mktg-356 Monday, April 29, 2024 at 11:09:46 am CDT E


https://catalog.olemiss.edu/2009/fall/business/marketing/courses
https://catalog.olemiss.edu/2009/fall/mktg-351
https://catalog.olemiss.edu/2009/fall/disciplines/521401
https://catalog.olemiss.edu/2009/fall/disciplines/521403
https://catalog.olemiss.edu/2009/fall/disciplines/521402
https://olemiss.edu
https://catalog.olemiss.edu/2009/fall/undergraduate/business/marketing/mktg-356

