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FCS 464: Hoswtall’g Serwces Promotion
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Application of marketing theory and practices to the hosp|ta||ty industry.
3 Credits
Prerequisites

- Mktg 351: Marketing Principles
- ECS 215: Introduction to Hospitality Management

- Pre-Requisite: 24 Earned Hours

Instruction Type(s)
- Lecture: Lecture for FCS 464

Subject Areas
- Hospitality & Rec. Marketing Opns, Gen
- Hotel/Motel Administration/Management

FAMILY & CONSUMER SCIENCES | Fall 2008-09

The University of Mississippi is accredited by the Southern Association of Colleges and Schools Commission on Colleges to award certificates and baccalaureate, master’s, specialist,
and doctoral degrees. Contact the Commission on Colleges at 1866 Southern Lane, Decatur, Georgia 30033-4097, call 404-679-4500, or visit online at www.sacscoc.org for questions

about the accreditation.
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